Home Tweet Home: Can social media define a community? by Rock, Amy
Home Tweet Home 
Can Social Media Define a Community? 
Amy E. Rock, Ohio University 
James E. Taber, SMU 
Many Appalachias 
 Geophysical Appalachia 
 Socioeconomic Appalachia 
 Cultural Appalachia 
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Working with Big Data 
 Massive sample sizes 
 Twitter: 175m tweets/day 
 
 Archival data simplifies longitudinal study 
 
 Geotagging allows locational evaluation 
 Current location v. profile location 
 
 Additional data limited to user-shared information 
Specific sample characteristics 
 Millions of tweets, nearly 11K geotagged 
 
 Restricted to Twitter users 
 
 Time-stamped 
 
 Full text captured 
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Hexagonal Binning 
 Hexagonal grid created over study area 
 
 Bin value = number of tweets 
 
 Allows for improved visualization 
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Conclusions 
 Big Data is a valid method for collecting cultural data 
 
 Correlation with previous study was strong 
 
 Strong connections outside “defined” regions 
 
 
Questions? 
 Amy E. Rock  rocka@ohio.edu 
 James E. Taber  jetaber@gmail.com  
